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Evaluation for  
international 
distribution 

City 

Phone 

Distributor 

Distribution company 

Contact person 

Address 

Postal code 

Country 

E-mail

Website 

World sales company of the film 

Company 

Contact person 

Information about the film and marketing 

Film title 

Amount received € 

Territory of distribution 
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Budget and financing all amounts in € 

Budget € Realized costs 

Screening material 

Screening copies (DCP) 

Translation and subtitling screening copies (DCP) 

Online version 

Dubbing 

Trailers / teasers 

Translation and subtitling trailers / teasers 

Marketing materials / campaigns 

Design  

Digital media 

Poster 

Other production costs for marketing materials 

Media buys 

Advertisments (online) 

Advertisments (printed) 

Digital media 

Other media advertising 

Other printed publicity 

Promotion 

Promotional previews & events 

Promotional materials 

Communications 

Press material and stills / Press book 

Press screenings 

Press agent 

Other production costs for marketing materials 

Other costs 

The distributor’s work with the relevant release can amount to 
up to 10 per cent of the budget. 

Other costs 

Total 
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Financing Applied/planned € Realized 

Norwegian Film Institute/International distribution support 

Distribution company's self-financing 

Other public support 

Total financing 

Distributors comments to realized costs
Distributors evaluation of release and marketing plan. Specify number of screens and admissions in 
cinema release. 
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